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The desktop still has the biggest
monthly adult audience
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More adults use a PC / Laptop to go
online than a mobile device

Source: comScore MMX Multi-Platform, Dec 2016, UK, Adults 18+
MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet browsing & apps for
@ com S CORE tagged sites & apps.
' Setting the industry standard for

*Desktop refers to ‘Desktop, laptop and notebook. Total mobile refers to smartphone and tablet usage combined online audience measuremeant




More adults use a PC / Laptop to go

online than a mobile device
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Source: comScore MMX Multi-Platform, Dec 2016, UK, Adults 18+ P
MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet browsing & apps for .
tagged sites & apps. \ Y 4 ‘
Setting the industry standard for
*Desktop refers to ‘Desktop, laptop and notebook. Total mobile refers to smartphone and tablet usage combined online audience measurement
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The UK population now spends
more time online on smartphones
than any other device
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Share of minutes by platform (18+)
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Setting the industry standard for
online audience measurement



Smartphones Share of Minutes
continues to increase
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Source: comScore MMX Multi-Platform, 2016, UK <
G Com SCORE MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet chthu

browsing & apps for tagged sites & apps. online audience measuremeant



Mobile devices have ‘boosted’
audiences and time online.
They have not replaced
the desktop
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Mobile time has largely been incremental

300,000
250,000
Z |
200,000 ‘< -
\ Additional
/ Minutes
100,000
50,000
Total Minutes
By Platform (MM)
Adults 18+ 0
Jan
2016 2016
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MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet browsing & apps for setu gm industry standard for
tagged sites & apps. audience measurement



Mobile has added users who are not
active on desktop

Unique visitors
over time (000s)
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Source: comScore MMX Multi-Platform, Dec 2016, UK Adults 18+ UKOM

MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet browsing & apps for Setting the industry standard for
tagged sites & apps. online audience measurement



Three quarters of UK online adults
are now ‘Multi-Platform’
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34 of online adults use 2+ devices to
access the internet

@ Com S CO RE Source: comScore MMX Multi-Platform, Dec 2016, UK UKOM

MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet Setting the industry standard for
browsing & apps for tagged sites & apps. online audience measurement




3, of online adults use 2+ devices to
access the internet
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Only 68% of 55+ are
multi-platform ﬁ_
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Multi-platform
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Social groups A & E
are least likely to be
multi-platform

@ Com SCORE Source: CémScore MMX Multi-Platform, Dec.2016, UK | | UKOM

MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet Se m g h industry standard for
browsing & apps for tagged sites & apps. nce measurement



12}

@ "

The ‘'mobile only’ audience is NOT
comprised solely of young people
abandoning the desktop
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The ‘'mobile only’ audience is split
across all age ranges

45-54
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Source : comScore MMX Multi-Platform, Dec 2016, UK UKOM
) Setting the industry standard for
online audience measurement

MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet
browsing & apps for tagged sites & apps.



Mums are more likely to be ‘'mobile only’
than Millennials

35% - Mobile only 3090
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: MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet
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browsing & apps for tagged sites & apps.



Solus mobile use is higher among
lower socilal grades
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MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet
browsing & apps for tagged sites & apps.
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Smartphone usage increases with
decreasing age
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Smartphone’s usage increases with
decreasing age
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Platform Share of Minutes by age
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MMX Multi—PIatform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet Setting the indu
browsing & apps for tagged sites & apps. online audience measurement
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Tablets have greatest appeal
among older audiences
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Tablet reach

Tablet reach and Share of Minutes iIs ‘ % ] B reviet sov

highest among 55+s
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MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet Sem gm industry standard for

browsing & apps for tagged sites & apps. audience measurement
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Females and mums spend
most of their time online on
smartphones



Females spend a greater share of
their time on mobile devices

All smartphones

Males:
18+

Eginales: k@ﬁ 54%

QQ 609

with kids

Source: comScore MMX Multi-Platform, Dec 2016, UK

Com SCORE MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps),

tablet browsing & apps for tagged sites & apps.

Share of
minutes
by gender
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Smartphone’s share of minutes is
higher among parents
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Smartphone’s share of minutes is
higher among parents

All smartphones
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25-54 with
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AS¥eq /00,

25-54 no
kids

Share of minutes by platform —
parents v non-parents

Source: comScore MMX Multi-Platform, December 2016, UK

5] COMSCORE

MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet
browsing & apps for tagged sites & apps. *Mums and Parents defined as ‘with kids in the household’ for this analysis



And it's not just mums... smartphone’s
share is higher for dads too
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51 COMSCORE

MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), tablet
browsing & apps for tagged sites & apps. *Mums and Parents defined as ‘with kids in the household’ for this analysis
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Reach Is higher on smartphones
for nearly all activities
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Reach is higher on smartphones ”
for nearly all activities =

Category reach among
platform users
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Source: comScore MMX Multi-Platform, Dec 2016, UK Adults 18+ -
CJ COm SCORE MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), settqgtKncustry standard for

tablet browsing & apps for tagged sites & apps. online audience measurement



Desktop sessions are 3x longer
than mobile sessions
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Mobile visits are shorter 7

.

28.1
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Average minutes per
visit by platform

Total Digital Population Desktop Mobile

Source: comScore MMX Multi-Platform, Dec 2016, UK Adults 18+ UKOM
& COMSCORE

MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network only for untagged apps), Setting the industry standard for
tablet browsing & apps for tagged sites & apps. online audience measurement
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Platform time Is Iinfluenced heavily
by content and service
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Platform’s share of time online
differs by category
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Photos

Maps

Weather

Music

Health

Telecoms
Coupons
Personals (dating)

Social Media

Source: comScore MMX Multi-Platform, Dec 2016, UK

MMX Multi-Platform includes Desktop browsing, Desktop video streams, smartphone browsing & apps (on-network
only for untagged apps), tablet browsing & apps for tagged sites & apps.
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Tablets have greatest appeal among older
audiences.

on smartphones than any other device.

Smartphone’s share of minutes is higher
among parents.

Three quarters of UK online adults are now
‘Multi-Platform’.

The UK population now spends more time online ‘@
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Desktop sessions are 3x longer than mobile
sessions.
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I Questions?

Find out more at:
Email us at:
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http://www.ukom.uk.net/
mailto:insights@ukom.uk.net

